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Fortunately, this condition can be taken care 
of but will involve more complicated acids. The 
Diedrich 930 White Scum Remover should be 
able to remove it.

Acid burn can be caused either by using an 
acid solution that is too strong or uncontrolled, 
as happens with muriatic acid, leaving the 
solution on the wall too long, or not pre-
wetting the wall sufficiently. In some cases, 
it is possible to remove; in others, not. Where 
muriatic acid has been used, the residual 
metals in the acid from the pickling process 
can react with other elements in the brick. 
Each situation must be handled on a case-
by-case basis. A specially formulated acidic 

product will 
be required. 
The Diedrich 
950 Stain 
Remover has 
been effective 
in many 
cases. Test 
samples must 
be conducted 
to verify if the 
950 will or 

will not be effective. 
In some cases, once a stain such as the 

vanadium or manganese has been activated, 
it may be reactivated even though it has been 
removed. The same can apply to efflorescence.

Sometimes hard wind-driven rains have 
caused reoccurrences. Should this be the 

case, the wall or building involved may require 
the application of a clear, breathable water 
repellent. A contractor may want to offer this 
to a building owner as an option when called to 
do stain removal. 

If the contractor was responsible for the 
stain activation, he might want to use the 
water repellent to eliminate the possibility of 
being called back or ending up in litigation. 
Here again Diedrich offers a line of water 
repellents and can recommend a product 
compatible with the type of surface involved 
and the end result required.

Most staining situations can be avoided by 
utilizing proper cleaning procedures, using 
the proper cleaning product, and conducting 
a test sample. In most cases, a thorough pre-
wetting of the wall surface is the first necessary 
step. Apply the properly diluted product, as 
determined in the test sample, by brush or 
low pressure sprayer like a plastic pump-up 
sprayer. The spray application, in most cases, 
is the preferred method because a thorough, 
uniform application can be achieved. This will 
result in an even wall appearance. 

The final wash-down can be done with 
either a garden hose or a pressure washer. If 
a pressure washer is used, a fan-type tip of 20 
degree or larger should be used. In either case, 
rinsing should be done until all sudsing has 
ceased, indicating the cleaning solution has 
been removed.

Whenever you encounter a situation where 
you feel uneasy or in doubt, call the brick 
manufacturer or chemical manufacturer. We 
are here to help. In most cases, a few minutes 
spent on the phone can end up saving you a 
lot of time and money in the long run. 

Larry Kotke has been with Diedrich 
Technologies for over 28 years. As Technical 
Sales Director, Kotke handles technical support 
for Diedrich products and has also been 
involved in product development and testing 
over the years. Part of Kotke’s duties involve 
training Diedrich’s sales staff, as well as 
distributors and contractors, and he has given 
cleaning seminars to architects and others. 

To learn more about Diedrich Techonologies, 
go to www.DiedrichTechnologies.com.

 

Visit www.RoofSnot.com for More Information
Available exclusively through Southside Equipment,

 Inc., www.PressureWasherKY.com

http://www.PressureWasherKY.com
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CONTACT US FOR MORE INFORMATION 
www.diedrichtechnologies.com | 800.283.3888

MASONRY CLEANING 
& RESTORATION
DIEDRICH engineers a full line of high-performance  
detergent products that fulfill today’s demand for 
a safe, cost-effective alternative to surface-damaging  
standbys such as sandblasting and muriatic acids.

 . New construction cleaners . Paint removers . Water repellents . Restoration cleaners

101 - MASONRY  
RESTORER

202 - NEW MASONRY  
CLEANER

606 - PAINT 
REMOVER

940 - STAIN 
REMOVER

OUR PRODUCT LINE INCLUDES:
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Bird Control Is 
A Natural Add 

On For Cleaning 
Contractors

One of the best ways to increase revenue is 
to add to the number of services you offer to 
customers. An often overlooked but natural fit 
for exterior building contract cleaners is bird 
control. Bird proofing protects structures from 
the damages caused by pest birds and is a vital 
part of overall facility maintenance. 

Helping clients solve their bird problem can 
save them time and money in the long run, and 
is an easy proposal to make when equipped 
with the facts about damage caused by birds. 

Birds commonly choose windowsills, parapet 
walls and rooftop areas to land or nest in. 
Beyond negatively impacting the aesthetics 
of the building (whether it’s on the building 
exterior, windows, signage or other places), 
bird droppings can also stain and corrode 
surfaces. Over time, the highly acidic droppings 
can eat through common building materials 
such as brick, stone and metal, and potentially 
cause structural damage. Bird droppings and 
nests can clog drains, create fire hazards, and 
damage rooftop equipment. Bird droppings and 
nesting materials also may carry diseases and 
parasites. 

On some occasions, cleaning companies 
have actually refused to service a building that 
is covered in bird debris, as exposure poses a 
health risk to workers and can be difficult to 
work around or in. 

Cleaning contractors are sometimes the first 
to notice a bird problem on a facility as they 

regularly access areas that few see. This gives 
them an advantage over other bird control 
contractors, as they can be the first to propose 
a solution for their client. 

With some training and product knowledge, 
you too could add bird control to your list of 
services. After all, contract cleaners usually 
have the equipment and experience for 
accessing those hard-to-reach spaces where 
birds like to land and roost. 

The good news is that adding bird control 
to your business is easy. Today, there are 
a number of highly-effective bird control 
products on the market that, with a little 
training, are 
easy to install 
and maintain. 

The most 
common bird 
deterrents used 
on windowsills 
and ledges are 
bird spikes, 
electric track 
bird deterrents, 
bird slopes 
and bird repellent gels. These products are 
humane and effective ways to prevent birds 
from landing in unwanted areas.

1. Bird spikes simply create an uneven 
surface that large birds such as pigeons, gulls 
and crows can’t land on. They generally come 

by Meredith Walako, Bird-B-Gone, www.BirdBGone.com
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in two-foot sections in various widths, colors 
and materials – such as plastic or stainless 
steel. Bird spikes can be glued or nailed into 
place. 

2. Electric track bird deterrents, such 
as Bird Jolt Flat Track, are ideal for areas 
where aesthetics are a concern. These systems 
emit a slight shock to birds when they land 
on its surface that won’t harm them, but will 
condition them to avoid the area. Electric track 
systems are low profile and can be powered 
with electric or solar chargers. 

3. Bird slopes eliminate a bird’s ability to 
land. The slope’s angled surface turns flat 
window sills into a slippery 45° angled surface 
and is effective for preventing both small and 
large birds from landing. 

4. Bird gel is a thick, sticky repellent that 
can be applied on flat horizontal surfaces 
to prevent birds from landing. Most bird gel 
repellents are clear in color and will last up to 
six months outdoors.  

Getting started in bird control begins with 
training and familiarization with products and 
common bird problems. Your existing clients 
are an excellent place to start looking for 
business.

Tips for gaining bird control business:
1. Get Trained
• Find a bird control company – such as 

Bird-B-Gone Inc. – that offers free training 
for your technicians. Bird control courses will 
teach the basics of bird control on everything 
from quoting a job to site preparation and 
proper installation of products. 

• Look for free online resources such as 
training manuals and installation guides.

2. Make the Case 
• Let your customers know why bird 

control is an important feature of building 
maintenance.

• Inform clients on existing bird problems 
and train your technicians to note and report 
bird problems. 

• Contact Bird-B-Gone for free sell sheets 
that you can leave with your customer that 
explain the negative impacts birds can have on 
a building.

3. Spread the Word
• Let your customers know you now can 

handle 
their bird 
problem 
by adding 
a section 
to your 
website, 
creating a 
sell sheet 
or leave 
behind and 
verbally 
engaging 
customers 
when you 
notice a bird problem at their facility.

• An extra selling point is that your 
technicians are already servicing the building 
and have the access equipment needed to 
reach the areas affected by pest birds.

• If your technicians work with magnetic 
decals on service vehicles, make sure to 
mention bird control.

• Blog about it and talk about it on your 
social media platforms such as Facebook and 
Twitter. 

If you are interested in offering bird control 
to your clients, or have questions about any 
of the products or information listed above, 
please contact Bird-B-Gone, Inc. at 1-800-392-
6915. Bird-B-Gone can provide free training 
and materials to help get you started. 

Meredith Walako has worked with Bird-B-
Gone since 2001 in marketing and advertising 
and has seen the interest in bird control 
services grow over the past 11 years. 

by Meredith Walako, Bird-B-Gone, www.BirdBGone.com
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 “Yeah, I need some sealer…” That’s how 
most of the calls to our office begin. 

If you think about it, the word “sealer” is 
really a lot like the word “car.” Imagine walking 
onto a used car lot and announcing, “Yeah, I 
want to buy a car.” Sure, that’s a great place 
to start, but before the dealer can hand you 
the keys, you’ve got some decisions to make. 
Are you looking for an SUV, sedan, or maybe 
a sports car? Are you on a budget, or is money 
not an issue? What about color? All of these 
decisions will play a part in determining which 
“car” you ultimately take home. Choosing 
the right sealer for your project is really no 
different. 

Types, Not Brands
There are thousands of different products on 

the market, and every manufacturer is trying to 
convince you that their product is the best. So, 
where do you start? 

Successful product selection begins with 
understanding the fundamental differences 
between the different types of sealers. Yes, I 
said types, not brands. Don’t get me wrong –
brand names are important. They help us to 
quickly recognize reputable companies whose 
products, service, and support we know we can 
trust. On the other hand, brands, marketing 
and propaganda can also be misleading when it 
comes to choosing which “car” is right for you. 
Remember, every job is different and no one 
product line is perfect for every situation. 

There are a lot of great coatings companies 
who make many unique and different products, 
but there are also an equal or greater number 
who actually make nothing at all. They simply 
private label the same old products over and 
over, each time with a shiny new label and a 
new claim to fame. This practice is one of the 
main reasons why our company is in business 
today. I just never believed it was fair to the 

customer to pay twice as much for a product 
they have been led to believe is better, when 
the only thing different is the label. 

When it comes to sealing and protecting 
surfaces like concrete, pavers, brick and 
stone, you have to remember that every job 
is unique and every customer has different 
needs and desires. Likewise, as a professional 
contractor it is your responsibility to let your 
customer know when their desires may not be 
in their best interest. 

Example: An elderly couple with 15 
grandchildren asks you to seal their hill-side 
aggregate driveway with a super high gloss 
shiny sealer because they love the way it looks 
when they walk to the mailbox in the rain. 
This would probably be a good time to at least 
suggest a non-slippery penetrating sealer, just 
before presenting them with a liability waiver.

Having a good working knowledge of the 
different types of sealers available will not only 
help you make better choices, but also help 
you to educate your customers about these 
differences as well. Knowledge and experience 
are what sets a true professional apart from 
the crowd. Your customer will immediately 
feel more at ease with your company and 
view your proposal as a premium service if 
you take the time to educate them on their 
options. 

As we begin our look at the different 
types of sealers, it is important for me to 
point out that this is a very basic overview 
of sealing products. With the vast number 
of increasingly advanced products on the 
market, it would be literally impossible to 
cover every formulation without something 
being left out or something overlapping. 

All sealers will ultimately fall into one of 
two distinct categories: penetrating sealers 
or film-forming sealers. Film-forming sealers 

Sealers 101
by David Phillips, Southern Stain and Seal, www.SouthernStainandSeal.com
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actually physically coat the surface while 
penetrating sealers work 100 percent below 
the surface to seal the substrate internally. 
Both offer protection but they each do it 
very differently. Film-forming sealers usually 
add gloss and enhancement, but are often 
slippery when wet. Penetrating sealers leave 
a very natural appearance and usually do 
not change the traction of the surface. As a 
general rule, penetrating sealers offer better 
protection outdoors and are less problematic 
since they cannot flake, peel or chip. For indoor 
applications or for colored decorative concrete, 
film-forming sealers are usually the sealer of 
choice. They enhance the colors, add sheen 
and the physical coating acts as a sacrificial 
layer to protect the colored surface from wear 
and abrasion. 

Almost all types of penetrating and film-
forming sealers are available in both solvent 
and water-based formulas. Both have different 
strengths and weaknesses when it comes to 
compatibility, application and performance. 
Your choice between the two will be based 

on several factors: What are the V.O.C. 
regulations in your area? Is there adequate 
ventilation? Are there compatibility issues with 
an existing coating? Which will last longer and 
be more durable? What about maintenance? 
These are all questions you should discuss 
with your distributor or supplier. It is your job 
to apply the product. It is their job to make 
sure you are successful! 

Let’s now take a closer look at the 
characteristics of the four basic types of 
sealers on the market.  

Penetrating Sealers 
Description: Penetrating sealers do not 

form a film or coating over the surface. They 
work 100% below the surface, creating a 
chemically bonded barrier against the water, 
moisture, salts, and other de-icing chemicals. 
Common types of penetrating sealers include 
silanes, siloxanes, silicones, silicates, and 
fluoropolymers. Although most penetrating 
sealers are water-based, some are also 
available in solvent-based formulas. 

Application: Penetrating sealers offer the 

www.spraynpay.com
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easiest application of any type of sealer. Most 
products can be applied with a sprayer, roller 
or brush. You simply saturate the surface 
with the recommended amount of product, 
and that’s it. Except for a few solvent based 
products that can be applied over existing cure 
& seals, most penetrating sealers require clean, 
bare, unsealed surfaces. 

Performance: Penetrating sealers provide 
excellent protection for all types of outdoor 
concrete, pavers, brick, natural stone and 
manufactured stone. Most penetrating sealers 
are also breathable, allowing moisture vapor 
to escape and not become trapped below the 
sealer. Since they do not leave a film or coating 
on the surface, penetrating sealers usually do 
not change the appearance or traction of the 
surface. They are a great choice anytime you 
need excellent protection from the elements, 
while retaining a completely natural finish. 

Acrylics 
Description: Acrylics are the most common 

type of film-forming concrete sealer. They offer 
easy application, easy maintenance and lower 
cost than epoxies or urethanes. Acrylic sealers 
are produced in three common types: styrene 
acrylic, pure acrylic and modified acrylic. 
Styrene acrylics, also commonly called cure 
& seals, are primarily designed for use over 
“green” or freshly poured concrete. Styrene 
acrylic is a low-performance resin that will 
often yellow or degrade in direct sunlight. Pure 
acrylics are made from high quality resins, 
contain no styrene, and will not yellow in UV 
light. Unlike styrene acrylics, they can only 
be applied to concrete that has fully cured. 
Modified acrylics are the high performance 

acrylics. They are pure resins that have been 
blended with epoxies or urethanes to improve 
performance. These are usually used on 
interior projects since they have very little 
breathability and can often trap moisture 
on exterior projects. Although they are often 
marketed for different applications, acrylics as 
a whole are usually a very poor choice for any 
surface other than concrete. All three types 
of acrylics are available in both water and 
solvent-based formulas. 

Application: Acrylic concrete sealers offer 
relatively easy application with either a pump-
up sprayer or roller. With acrylics, more is not 
better. They should be applied in thin coats, 
with a total thickness of no more than 2mils. 

Performance: Acrylic concrete sealers offer 
good protection against water and salts. They 
are economical, easy to apply, and work well 
on decorative concrete, exposed aggregate and 
interior floors. Solvent-based acrylics generally 
perform better outdoors than do water-based 
acrylics. Solvent-based acrylics also offer much 
better color enhancement than water-based 
acrylics. On the other hand, solvent-based 
acrylics can darken un-colored broom finished 
concrete, making it look splotchy. 

Polyurethanes 
Description: Polyurethane sealers are 

extremely high-performance film-forming 
products. Polyurethanes are much more 
expensive than acrylics, but offer much better 
chemical and abrasion resistance. They dry 
crystal clear and are available in a variety of 
sheen levels. Polyurethanes are non-yellowing 
and can be used on both interior and exterior 
projects. Although primarily designed for 

Penetrating Sealer on Brick & Stone Pure Acrylic on Exposed Aggregate
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concrete, some specific products can also be 
used successfully on pavers, brick and stone. 

Application: Polyurethane sealers are not as 
easy to apply as acrylics or penetrating sealers. 
Most are two component products that must be 
carefully mixed before application. After mixing, 
the product immediately begins to cure, and will 
completely harden within thirty to sixty minutes. 
Although some products are thin enough to be 
applied with a pump-up sprayer or roller, most 
polyurethanes are best applied with a high 
pressure airless sprayer. 

Performance: Polyurethane sealers are 
UV stable and extremely durable. They offer 
excellent protection from chemicals and 
abrasion in high traffic areas. Since most 
polyurethanes are not breathable, care should 
be taken not to trap moisture under the sealer. 
On most surfaces, water-based products tend 
to be more forgiving if moisture is present below 
the surface.   

Epoxies 
Description: Epoxies are also high-build, 

high performance film-forming sealers. Unlike 
polyurethanes, most epoxies are not UV stable 
and are primarily used indoors on commercial 
or industrial projects. Epoxies come in many 
different colors and most produce a durable 
high-gloss finish. Both solvent and water-based 
formulas are available. 

Application: Almost all epoxies are two-
component products that must be carefully 
mixed before application. Once mixed, the 
epoxy will immediately begin to cure, and will 
completely harden within thirty to sixty minutes. 
Epoxy coatings are most often applied with 
an airless sprayer or notched squeegee, then 
immediately back-rolled with a lint-free roller.  

Performance: Epoxy coatings are extremely 
hard, durable and long wearing. If properly 

upcoming issues we will be looking at each 
type of sealer more in-depth as we discuss 
specific applications such as concrete floors, 
driveways, brick sealing, paver sealing, stone 
sealing and more! Remember, choosing the 
right product for each job is always the first 
step to having a successful project. 

David Phillips founded Southern Stain 
and Seal in 2007 as a service company 
specializing in wood restoration and concrete 
sealing. As a manufacturing engineer, Phiillips 
immediately began researching and testing 
every product and process on the market. 
After a very successful four years, Phillips 
decided to follow his passion to help others do 
what he had done. On July 2, 2011, he shut 
down the service company and began sharing 
what he had learned. Phillips’ focus is now on 
bringing both contractors and homeowners the 
products, training and guidance they need to be 
successful. To learn more, visit their website at  
www.SouthernStainandSeal.com, or sign up for 
their contractor rewards program at  
www.SprayNPay.com.

Urethane
Photo courtesy of Kevin Ormsby, AeroFlor Atomic Top Coat Epoxy

Photo courtesy of Kevin Ormsby, AeroFlor
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 As the owner of Eco-Friendly Power 
Washing located in Palm Desert, California 
– one of the largest golf course environments 
in the United States – I founded a concrete 
restoration business that serviced hotels, golf 
courses, parks, municipalities and commercial 
and industrial buildings. 

Over the years, our company received 
thousands of calls from golf course 
management, homeowners and homeowner 
associations asking us to remove the dreaded 
“orange golf cart battery stains” and fertilizer 
stains from their properties and golf cart barn 
areas. We tried just about every product on the 
market, but could not find one that produced 
the results we needed. 

The problem with most rust removers 
currently on the market is that they contain 
acids that “eat” the concrete. They strip 
the concrete of its cement paste and create 
a micro-aggregate or “etched” surface 
surrounding the orange acid burn. When 
these cleaners react with the cement, they 
only take a minimal amount of the stain with 
it and cause deep, permanent damage to the 
concrete. Almost all concrete rust removers 
will discolor the concrete, turning it white 
or sometimes even turning it more orange, 
amplifying the stain and sustaining permanent 
damage to your customer’s concrete.

In turn, we began speaking with concrete 
scientists and concrete experts. Combining a 
few of their pointers with our own experiences, 

we began formulating our own cleaners. Job 
after job and year after year, our formulations 
and results for our rust stain and battery acid 
stain remover – which we’ve named F9 BARC – 
got better and better. 

F9 BARC has special proprietary properties 
that allow it to soak into the concrete ¼ 
to ½-inch deep, lock into the pores and 
chemically reverse the orange battery acid 
stains. It does so in a way that will not harm 
or etch concrete and will even give the concrete 
some protection from future staining. F9 
BARC is infused with rust removers, allowing 
our proprietary blend to dive deep within the 
concrete to remove the deep rust staining. It is 
almost a magical thing to see orange stains on 
a customer driveway literally disappear when 
the concrete dries!

One thing we always explain to our 
customers is this: Orange golf cart stains and 
some thin rust can travel into the concrete 
up to two inches deep, which is further than 
F9 BARC can reach. When concrete is wet, 
you can see deeper into the cement and may 
be able to see spots of the deeper staining. As 
soon as the concrete dries, the cement will 
turn back to its normal color. This is because 

F9 BARC: Rust, 
Fertilizer and 

Orange Battery Stain 
Concrete Cleaner 

Why I Use What I Use

by Craig Harrison, Eco-Friendly Power Washing 
and Front 9 Restoration, www.Front9Restoration.com

Before

After

Photos courtesy of Mike Barrett, Barrett’s 
Pressure Cleaning, St. Augustine, Fla. 
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that when concrete is dry, you visually cannot 
see into it more than about ¼ to ½ of an inch. 
Usually we will ask the customer to come out 
and watch us use a blower on the wet spots so 
they can see that immediately upon drying, the 
orange staining disappears.   

  Battery stains are very different in nature 
but look almost identical to rust and fertilizer 
staining. Because of the similarities and 
misconceptions about these stains, F9 BARC 
was formulated to remove fertilizer, rust stains 
and the ever-difficult orange-colored golf cart 
battery acid burn. The product is also safe 
to use on concrete, concrete coatings, sealed 
concrete, colored concrete, pavers, brick, stone 
and masonry, stucco and pool decks. acid 
burn. F9 BARC does not contain hydrochloric 
acid or any acids that will eat or damage your 
customer’s cement, grass or plants. One gallon 
of F9 BARC restores 400 to 800 feet of orange 
staining on concrete or up to 1,600-feet when 
cleaning on a sealed surface.

Creating New Markets
Being able to remove battery acid, 

fertilizer and rust stains opens the doors to 
new cleaning markets for contractors. We 
recommend that you go to your local golf cart 
dealer, golf courses, homeowner associations 
and let them know that you are the go-to 
business for these problems. In fact, we even 
provide contractors who purchase at least 
one case (four gallons) of F9 BARC with our 
marketing brochures, tri-folds, door hangers 
and business cards (via email), and a listing 
on our website. You may use our photos, put 
your business cards on the sample pieces and 
use them any way you wish to gain business. 
(We also have brochures you can purchase and 
staple your business card onto.) 

We have had good success with the golf 
cart dealers referring work our way. Many 
retirement communities give infraction tickets 
to their homeowners for having golf cart stains 
on their driveways. It might be a good idea 
to call your local communities and ask them 
if they give homeowners infractions for dirty 
driveways. Many of these communities also 
have newsletters or monthly magazines that 
your business can advertise in. One example of 
marketing we like to do is to find a house with 

stains and see if they have a block captain. 
The block captain (or delegate) can email their 
residents and you can clean a driveway or 
perform a demo for an entire group.

Other possible areas where rust and battery 
acid removal can get you business include golf 
courses, country clubs, cities, maintenance 
departments, landscape companies, pool 
companies, concrete coating companies, 
airports, schools, hotels, motels, resorts, 
property management, boulder and stone 
companies, AAA, retirement villages, battery 
stores and more. 

In my experience as a contract cleaner, 
F9 BARC is the perfect fit for contractors in 
the pressure washing business. Cleaning 
stains that were formerly thought of as being 
impossible to remove can be a lucrative move 
on the contractor’s behalf. We and other 
cleaning companies have used F9 BARC to get 
businesses into monthly commercial cleaning 
contracts with well-known resorts because of 
its impressive results.  

 To learn more, visit our website at www.
Front9Restoration.com, our Facebook page at 
https://www.facebook.com/Front9Restoration, 
or our how-to video at http://www.youtube.
com/watch?v=jg-yy3aZabs.

October 20-23
www.CETA.org

http://www.ceta.org
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On July 10, the United 
Association of Mobile 
Cleaning Contractors 
(UAMCC) brought on 
Nichole Anglin to serve 
as the association’s 
office administrator. 
Nichole, who has been 
in the industry for over 
six years, is well-versed 
in the mobile cleaning 
industry and well known 

by many industry members. 
Nichole has many talents that she brings 

to the table. She has experience in customer 
service. She assisted with and organized many 
of the events and education seminars. And she 
cares for the people in the industry. 

“I’m really looking forward to working with 
the industry again and with the UAMCC,” 
Nichole said. “I made a lot of friends 
throughout the industry and am excited to be a 
part of something that will help them with their 

businesses.” 
Specifically, Nichole has been brought in 

by the UAMCC Board of Directors to help with 
the many administrative duties. Her role will 
include keeping member records, keeping 
them informed of association happenings, 
distributing membership packets, and helping 
with other clerical responsibilities. 

“Nichole is going to be a great asset to the 
association,” said UAMCC President Ron 
Musgraves. “We are very happy to have her on 
board.” 

All of the members of the UAMCC Board 
of Directors are looking forward to getting 
the ball rolling with the tasks that Nichole 
has been assigned. “She came very highly 
recommended from her previous employer so 
we feel confident in their decision to bring her 
on board,” Musgraves added.

“I’m excited about this new opportunity, and 
I’m just very happy to be back,” she concluded.

To learn more about the UAMCC, visit their 
website at www.UAMCC.org.

UAMCC Board Hires Nichole Anglin
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by Linda Chambers, Brand and Sales Manager 
for Soap Warehouse, www.SoapWarehouse.biz

House Washing:
All-in-One or a Two- 

Pass Clean? 

(This is the second part of the discussion I 
started last month.) 

Historically, house washes were single step 
chemical washes made just to try and clean the 
surface. But now, customers often want more 
from a house wash. Yes they want clean, but 
they want mold killing, UV protection, and a 
shiny appearance on their vinyl-siding homes.

As I stated in our last installment, most 
cleaners are alkaline since we live in an acid 
world, but it goes even further than that. Here’s 
a little more of a chemistry lesson:

High pressure soap formulations are primarily 
an anionic (negative) soap. Most of the soils on 
houses are also anionic in nature, so the soap 
can clean off the dirt (Chemistry 101 teaches 
that “like dissolves like”). Un-likes, such as oil 
and water, are those that repel each other or 
can never mix. 

Once rinsed, the cleaned surface of the 
exterior will remain slightly anionic. High 
pressure wax formulations are mostly cationic 
(positive) formulations that are attracted to the 
anionic cleaned surface – just like soil and dirt 
that are cationic and are also attracted to the 
just cleaned surface. So should your soap also 
contain waxes to help prevent this attraction?

Dirty Little Secrets
All-in-one formulations must contain both 

soaps and modified waxes to clean and protect 
the exterior of houses at the same time. The 
difficulty comes in two areas:

1. The combination of both anionic and 
cationic ingredients in an all-in-one solution 
tend to bind with each other, reducing both 
effectiveness of the soap and the wax. 

2. The wax needs to be attracted by the clean 
surface, but is hampered by the soap, which is 
in higher concentrations (typically) than the wax. 

An all-in-one formulation is a compromise, 
usually shifted to cleaning, not protecting. Some 

products enhance the wax and reduce the 
soap ingredients in an attempt to add better 
protection. This all adds up to a compromise of 
properties in all-in-one formulations.

Example: Wax in Car Washes
At the end of a carwash tunnel, three 

streams of different colored foamy substance 
are squirted on your car just prior to the last 
rinse. Magically, the last rinse runs off the 
car – and quickly! You have experienced the 
automatic carwash “cheater wax,” which is not 
a wax at all. Worse, whether you pay for the 
wax or not, you will receive a stream of “cheater 
wax” (most likely in the final rinse) because 
it makes the final rinse water run off the car 
surface quickly, enabling the blowers to more 
effectively dry the car. 

You may get more of this product when 
you pay for it. The product is an emulsion 
of a solvent and a quaternary ammonium 
compound (a cousin of hair cream rinse’s active 
ingredient). It’s attracted to your cleaned car’s 
painted surface (anionic) and puts a small 
amount of modified fat on the surface. Don’t 
worry, it won’t harm your paint and it lasts at 
least until the next time the car gets wet.

Two Steps: Soap to Clean, Wax to Protect
Sometimes the compromise between soap 

and wax can be managed to yield an acceptable 
result, cleaning the exterior and protecting 
the surface. Generally, the results are better 
with TWO separate steps, using different 
formulations, requiring two passes around the 
exterior of the house being cleaned. The wash 
has no competition in the formulation, and has 
more than enough soap to clean. The wax spray 
will be attracted to the exterior surface that was 
just cleaned and will cover more completely. 
Properly formulated water-based waxes provide 
better protection of the exteriors and can even 
repel anionic dust and grime over time, plus be 
easier to clean the next time.

So shouldn’t you also try and get the better 
results doing each step one at a time? That is 
for you, your business’ profitability and your 
customers to decide.
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